www.science-infographics.org

i Infographics_|

Title: Frankensteining Infographics: Picking the Best
Part of the Brain

Time: 30-35 minutes

Resources, Materials, Technology:

Several pieces of brain infographic
11x17 sheet of paper
Markers.

Take Home:

Many infographic are useless or repetitive information. The key to being a good
consumer of information is separating the important from the chaff.

Lesson Structure and Procedures:

Day 1: 30-35 minutes in length

Place students into groups of 2-3

Give each group a 11x17 piece of paper an envelope of full color pieces of infographics.
Have students review the aspects of the infographics. Then having them choose the
most important and useful pieces of information from the bunch.

Have each group then take the pieces and glue them to the paper placing all items in the
most logically places not the piece of paper and using markers when necessary to make
connections.

Post all infographics and do a gallery walk having students discuss the decisions that
they have made.

Follow Up/Extensions:

Have students write out a justification as to why they chose what they did and omitted
the rest.

See if they can come up with another topic containing several infographics and creating
another Frankenstein’s monster infographic of their own.
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UK and Ireland CEOs
see innovation and
parinerships

as essential

UK & Ireland CEOs see
parinership networks as
a more important source
of economic value than
the global average

UK/ E«U GLOBALLY

For the first time, UK & Ireland CEOs see
LI technology as the external force most
=l LI |_|. impacting their orgemisations (even more
than shifting economic and market conditions)

Companies need
better understanding
of their customers

to thrive

UK & Irelemd CEOs have more plans to enter partnerships
in the next five years than the global average

UK/IRELAND GLOBALLY

Q,“Vo Loy
84%

84% of UK/Ireland CEOs plan
extensive external partnerships
in 3-6yrs, vs 69% globally

UK & Ireland CEOs see customer
relationships and human capital as most
importanmt drivers of sustained business success

HUMAN CUSTOMER PROD/SERVICES BRAND PARTNERSHIP
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63% 63% 51% 51% 47%

CEOs will escalate social media Customers were seen as the
engagement with customers over the next | most important part of a

0 OO\ CAPITAL RELATIONSHIPS INNOVATION NETWORKS

hq O\O N m O\O TECHNOLOGY PEOPLE MACRO.ECONOMIC meguiatory Hive years. They also believe face-to-face | business to investin
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interaction will become less important understanding better

In UK/Ireland 47% of CEOs romk
partnership networks as a key
source of economic value,
compared to a global average
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these percentages are CEOs who say each one will be one of
the most important external forces to impact their organisation
in the next 3-6 years
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as the most
67% 59% 57%

A collaborative environment is the leading factor
for engaging employees, much more than pay

COLLABORATIVE FINANCIAL
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taken from the UK and Ireland results of *t I/\_
the 2012 IBM Global CEO study, give a
rare view into the innermost thoughts of go\ 0 w“_.o\ 0
today’s business leaders, and illustrate how
they believe the challenges of today’s complex,
interconnected world can be addressed.
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Inspirational leadership and
leadership teaming are seen as the
most important CEO characteristics
to achieve success

INSPIRATIONAL LEADERSHIP
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Collaboration
is the key to
employee success
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insights into the mind of
a graphic design student

Case Study: monitering the brain activity
of IS designers over a 21 day period
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